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BRAND IDENTITY

Narvi since 1937

Narvi, a Finnish sauna stove brand
with over 80 years of history, plays
a key role in a market blending
tradition and modernity. Known for
handcrafted stoves made in

Lapinkyla,

Rauma, Narvi has

been trusted for creating sauna
experiences for homes and public

saunas alike.




' BRANDIDENTITY




BRAND IDENTITY




Narvi’s photo imagery has been expanded to
capture the full sauna experience, from the
heat of the loyly to the moments of cooling

down.




CORE VALUES

MAXIMUM
RELAXATION

At the very heart of our mission is to
deliver relaxing sauna experiences to our
customers around the world. We truly
believe that the Finnish way of enjoying the
sauna — quietly, fully undressed, and free
from disruptive technology — is the
perfect way to unwind.
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We strive for uncompromising
quality in our products. The steel
we use is carefully chosen, the
production thoughtfully planned,
and the assembly carried out
by skilled professionals. This
dedication to quality is our key
contribution to sustainability -
we design our products last for

decades.




OUR UNIQUE PERSPECTIVE

Narvi at
3daysofdesign

Our plan is not only to showcase
our products to visitors but also to
deliver an authentic Finnish sauna

experience at 3daysofdesign.
We believe this will create
unforgettable memories for
everyone attending.
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To enrich our sauna evenings, we

have a very special duo to offer.
Saunakonkelit will complete the
experience by attending and
ensuring everyone gets the most out
of the sauna.




OUR UNIQUE PERSPECTIVE

We are current
and plan to

y developing new products
aunch some of those at

3daysofdesign. Additionally, we aim to
host design discussions on sauna and

aesthetics as essential elements of
relaxation.
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